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COURSE OUTCOMES , , \j, i4f\ff'r 
1. -Apply the ·marketing concept 
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decision making :and risk :, reduction\, . . . •= ... _ . ____ -. : .:'·:.· ·.:·.:/~ ... :. :.-. _ .•. ,: 

- . Demonstrate . a familiarity with· secondary/ resciur·ces '-·.us'ect, ;~in· \;;'.;}/ 
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B. Up to 10% of the· marks will·· be deducted on the p~oject '.for "\~.·-
spelling and .,granµnatical errors. 

C. The att_endance · policy. a ·s -:outlined -- on· ·page 10 of the -BCIT · 
Calendar will _. be· enforced. Excessive =·. absence will -be deemed 
tq be missing ·more than 2 -.labs, for reasons within the 
student's control·. Upon notification ·of · excessive absence 
an~ fai_lure -. to provide ·adequate :- explanati~:fn'i ·The · student ·· 
will be_ disqualified from writing the ffnal ·examinatiori. -

.. . 
; , .. · 


