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PREREQUISITES 

MKTG 1102 Essentials of Marketing 
MKTG 202 Promotional Marketing 

COURSE OBJECTIVES 

This course is designed as an introductory course in the basics of marketing research. 
Its objective is to give the students a basic understanding of the role and scope of 
marketing research in Canadian Business. 
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REQUIRED TEXT(S) AND EQUIPMENT 

Marketing Research in Canada - Darmon, Laroche and McGowan 

The SPSS Guide to Data Analysis for SPSSx - Norusis 
BCIT SPSS Users Guide; for SPSSx & SPSS/pc 

REFERENCE TEXT(S) AND RECOMMENDED EQUIPMENT 

Marketing Research - Luck, Wales, Taylor and Rubin 
Prentice-Hall 

Do It Yourself Marketing Research - George Edward Breen 
McGraw-Hill 

The Survey Research Handbook - Alreck and Settle 
Enjoying Research: A "How-To" Manual on Need Assessment 

Ministry of Tourism and Recreation, Province of Ontario 
· Marketing Research, Text and Cases - Boyd, Westfall and Stasch 

Irwin, 6th Edition 
Research for Marketing Decision Making - James Barnes 

COURSE SUMMARY 

The student should be able to identify the needs for marketing research within the 
various operations of a business. To have a knowledge of the procedures and 
applications of research. To be able to conduct a basic marketing research study and 
present a report for management consideration and adoption. This will be coordinated 
with actual class/group research projects conducted for clients in the business 
community. To know what companies and research facilities are available within the 
Canadian Business Field. Some computer data analysis will be covered to assist group 
research projects. 
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DATE 
Sept. 14 (DEC) 
Sept . 16 (Bby)' 

Sept. 21 (DEC) 
Sept. 23 (Bby) 

Sept. 28 (OEC) 
Sept. 30 (Bby) 

Oct. 5 (DEC) 
Oct. 7 (Bby) 

Oct. 12 (DEC) 
Oct. 14 (Bby) 

Oct. 19 (DEC) 
Oct. 21 (Bby) 

Oct. 26 (DEC) 
Oct. 28 (Bby) 

Nov. 2 (DEC) 
Nov. 4 (Bby) 

Nov. 9 (DEC) 
Nov. 11 (Bby) to 
be rescheduled 
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COURSE OUTLINE 

ACTIVITY 
The Marketing Research P.rocess 

Marketing Research Within the Marketing Information System 
Translating Marketing Problems into Research 

The Research Design· (excluding Experimental Design) 
Internal and External Secondary Data 

Quiz - Chapters 1-5 (10%) 
Primary Data 
Experimental Design 
Sampling 

• Research Proposal Guidelines • Select Course Project 
• Research Proposal Assignment (by group) 

Survey Administration . 
Focus Group Exercise(s) (Alternate Lecturer Burnaby) 
Hand in Group Research Proposals - 25% 

Questionnaire Construction 
Measurement of Marketing Concepts · 

• Return/Review Research P/6sals • Questionnaire Development 

Quiz - Chapters 4~6-9 (10% 
SPSSx Introductory Lectur (Alternate Lecturer DEC) 

• Questionnaire Revi /Finalize 
• In Class - Proje s Field Work Practice 

Data Analysis/4ementary Statistics 
Overview~ to Advanced Statistics 

• H/ds on SPSSx (groups) & Data Collection 

Th/4esearch Report · 
/ :, In Class - Data Collection and SPSSx (groups) 
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Nov. 23 (DEC) 14 Product Research in Canada / -~f' 
Nov. 25 (Bby) 15 Advertising Research in Cao/nada / , P~ 
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