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Course Goals 

Mktg 2309 - Marketing Research I 
Simplified Course Outline 

The goal of this course is to equip students with the skills and abilities to design, plan and execute a 
quantitative marketing research study. 

Course Description 

This course introduces students to the role and scope of marketing research, as well as to the procedures 
and applications of marketing research. Lectures are common to all marketing students; labs, however, 
will focus on applications to the students' projects for their particular option. 

Evaluation 

Mid-Term Exam 25% 

Final Exam 30% 

Written Project 35% 

Labs/ Assignments 10% 

TOTAL 100% 

Course Outcomes and Sub-Outcomes 

Upon successful completion of this course, the student will be able to: 

• Outline the basic steps of the marketing research process. 

• Describe different methods of conducting background (exploratory) research. 

• Identify, locate and use sources of secondary data, including the Internet and other on-line 
resources. 

• Evaluate the basic methods of collecting primary data; mail, telephone, personal, focus groups 
and observation. 

• Develop an effective questionnaire. 

• Estimate an appropriate sample size, for a given survey situation. 

• Select a sample, using a suitable sampling method. 

9/19/00 8:23 AM 



Mktg 2309 Simplified Course Outline http://www.robduncan.net/23 09out00.htm 

2 of3 

\ 

• Design, plan and execute fieldwork, data analysis and final report presentation. 

Textbook: 

Required: 

Marketing Research, Bums & Bush, Prentice Hall, 2000, 3rd Edition. 

Important Dates (Week of): 

25 Sep - Submit Names of your Group Members/Project Outline 

23 Oct - Exploratory Study/Background/Objectives/Questionnaire (worth 
10%) 

27 Nov - Written Report Due (20%); Oral Presentation (5%) 

Course Schedule 

N:;~:r I Material Covered References 

evaluation 

Role of Marketing Research 

Chapter 1, 
2 
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3/4 

5 

Overview of Marketing Research - marketing 
information system 

Clarifying the Marketing Problem - steps to identify 
research objectives, exploratory research, research 
proposal 

Research Designs 

Secondary Data - sources and uses 

Internet Data Gathering 

Chapters 3, 
4 

Chapters 
5-7 

j Questionnaire Design I Chap 9-11 
·1~ --6--Jr--M-1-.d---T-e-rm_E_x-am ______________ j 

1778r-s-c.-1m_p_l_in_g_-__ m_e_t_h_od_s_o_f_s_a_m_p_l_in_g_;_s_am_p_le-si-ze _____ Ch~l3-14 

I Fieldwork, Editing and Coding 
~l~D_a_w_Ti_a_b_u_la-t-io_n_a_n_d_A-na_l_y-s1-.s---------~ 

11 I Writing and Presenting Effective Research Reports I Chapter 19 
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11 Writing and Presenting Effective Research Reports Chapter 19 

12 Review Week- available for questions (review) 

13 Final Examinations 
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