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SEP O 8 2003 
BRITISH COLUMBIA INSTITUTE Of TECHNOLOGY 

' 
COURSE OUTLINE i 

! 

COURSE NAME: 

. COURSE NUMBER: 

INSTRUCTORS: 

PflEREQUISITES: 

Special Event ~arketing 

MKTG 1120 . 

Michele MacGillivray 
and ·Chris Lowe 

None 

' I 
DATE: January 12th, 15'99 

TERM: Spring 1999 I 
PHONE: 874-1957 / FA~: 874-1958 
PHONE: 432-6732 / FA~: 431-6775 

E-Mail: macgill@pro.n~t 
E-Mail: lowe@be.symratico.ca 

I 
COURSE OBJECTIVES: i 

· (Upon comple~ion of this course students will be able to, ... ) l 
• I 

• Understand the principal compor.isnts of planning & sxscuting special events irkluding, but not 
limited to - determining goals,. developing creative concepts, planning and bud1eting as well as 
understand the use of evems as a markeiing tool. 

•. U'nderste.nd 'the opportunities that exist within the industry and be better equip ed to compete for 
. industry positions. I 

This will be accomplished thtotJgt, lectures - including some by industry related gu~sts, cass studies 
and class participation In projects. Students will ba asked to prepare an event - dTtailing the concepts 
covered in class. 

EV .ALUATION: 
Assignment 
Mid-Term 
Final Examination: 

P'roject: 
Participation & Attendance: 

10% -
20% -

.25% -

35% ft 

1O~ 

100% 

Notes: , 
~eek notice provided on a~signments & ex~m. 
Attendance for suest speakers i13 mandatory. 
One week notice provided if any ch~nges to dates or 
01;,ntent to cqurse outlin~ !')fe ma.de./ 
Late assignment & project policy: mark per day penalty 
on assignments, 3 marks per dajy penalty (In projects. 
No projects aecepted after final nigh,: exam. 

RECOMMENDED TEXT: I 
0 Devney, Datcy C;;1mpion. Organizing Special Events And Conferences A Pracf.ical Guide for Busy 

Volunteers !3nd Staff, f1inea'pple .Press, Inc, (P.O. Drawer 16008, Sarasota, Flo1ida 34239) Sarasota, 
Florida; Copyright 1990 ISBN 0-910923-63-9 i 

I 
l 

REFERENCE TEXTS ANO OTHER M~TERIALS: / 
0 Catherwood, D. & Van Kitk, R.; The Complete Gulde to Spacial Event Management Wiley & Sona 

Publi!lhets, 1992. · i 
o Special Event Magazine; (Miramar Publishing; Culver CitY, California) i 
o Surbeck, Linda: Crnating Specj'al Events: The Ultimate Guide To Producing Sucoe~sful Events. 

· Master Publications Inc;:., Louisville, Kentucky, 1991. I 
o • Goldbl~tt, .Joe Jeff, MTA; The Oictionarv c>f Event Management, Van Nostrand Rei~hold Publishers, New· 

York, NY, 1996. ; 
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Jan. 1 :2/99 Introduction to the industry; Range of Special Events, Event Industry Introduction 
Definitions & Job Titlts, Event aenefits, Professional Associations Chapter #1 

Ja.n. 19 Evant Mgt. Overview. Strategic Planning & Goal Setting and I Chapters 
Evaluation, RFP's, Tim.elines, Resources. Suppliers I # 2 & #4 

I 
Jan. 26 Brain-storming: Creative Concepts, Industry Examples discussed Chapter I 

Assignment Handout. ! #2 I .. 

Feb. 2 Venues & Dates: Evaluation & Selection. AHignments Due I Chapte.rs 
Possible Guest Speak.er. Term Project Assigned. #6&#7 

I 
I 

Feb. 9 Entertainment Programming. ! Chapter 11-15 I. Legalities: Permits, Insurance, Contracts & Riders I Handouts 
: 
' i 

Feb. 16 Test: (In C1a:ss. closed book, 1 hour) Value: 20% of grade I 
Marketing: Defining the Target Market I Chapters 
Marketiti9 the Event: Fundraiser, Conference, Incentive Program etc. I ft a & g 

Feb. 23 Industry Guest Spealcer on Business Theatre Chapters 
Alternate: Mark Wyatt/ Stacy Talking about Award & Trade Show #8 & 9 

i 
! 

Mar, 2 Budgeting: Revenues: Ticket sales, Sponsorships, Corporate fund) ... Chapter 5 
Expenses: Margins, Break-even, Market Factors. Case Studies Handouts 

Mar. 9 Food. & B.evera.ge - wlth Industry speaker l #14-#16 i Incentives & Destination Management Companies I Handouts 
Term Project work - remainder o1 class .I 

Pl'l'½'t Bt. 6 
I 

Mar. 16 TBA. .,::,C£?:t., i) lil 1P T2I ~'f6t:--1 /Jrt- {3{/~rl~.~~ 
Project Work remainder of class. I . 

I 
! 

Mar. 23 Fundraising & G~ming, Event Management Teohnology I 
: • Handout 

Post-Event Evaluation. Projects Due. ! 
: : 

Mar. 30 Final Exam l 

' ; 


